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Summary 
 By	the	end	of	this	year,	the	film	will	have	been	shown	on	472	occasions	in	39	countries	
in	cinemas,	at	special	arranged	screenings	or	at	film	fes9vals.	97	seminars,	discussion	
and	panels	have	taken	place	around	these	screenings.	
The	film	has	been	screened	on	TV	in	9	countries	and	has	been	seen	by	millions	of	
viewers.	The	film	has	made	substan9al	impact	in	social	media	with	a	reported	reach	of	7	
million	on	Facebook,	Instagram,	Twi@er,	Youtube	and	blogs	and	an	editorial	reach	of	
37	million	with	126	published	arDcles.	



Major	issues:	
Corrup9on.	Deforesta9on.	Illegal	logging.	Indigenous	land	rights.	Impacts	of	
dams.	Press	Freedom.		

Challenges:	Old	News?	Borneo	is	a	known	place	but	one	that	is	associated	
with	historical	environmental	abuses	in	the	eyes	of	many.	Either	it’s	“too	
late”	or	“old	news”.	Our	goal	is	to	re-establish	this	as	a	pressing	issue	in	
people’s	minds.	

Impact	ObjecDves:	
1.	To	create	Greater	Public	Awareness	in	Europe	and	US.	Re-enliven	debate	
around	Borneo	and	extrac9ve	industries.	

2.	Support	and	sustain	the	work	of	the	campaigners	in	the	film.	
To	use	the	film	to	bring	aTen9on,	new	connec9ons	and	fundraising	
opportuni9es	to	support	the	work	of	the	Global	Bersih,	Save	Rivers,	Bruno	
Manser	Fund,	Radio	Free	Sarawak	and	others.	

3.	Achieve	greater	press	and	public	awareness	in	Malaysia	itself.	



We	are	very	happy	to	give	you	a	rundown	of	the	fantas9c	journey	the	Borneo	Case	has	done	since	the	premiere	
in	Kuala	Lumpur	in	August	2016. 
At	the	end	of	the	year,	the	film	will	have	been	shown	on	472	occasions	in	39	countries	in	cinema,	at	special	
shows	and	at	fes9vals.	The	main	characters	in	the	film,	the	filmmakers	and	representa9ves	from	Borneo	has	
par9cipated	in	97	seminars,	discussions	and	panels	in	connec9on	with	the	screenings.	The	film	has	been	
screened	on	TV	in	9	countries	and	has	been	viewed	by	millions.	Many	more	countries	will	follow	in	TV	deals	that	
we	are	concluding	at	the	moment.	Among	them	is	Al	Jazeera	interna9onal,	with	a	scheduled	screening	to	coincide	
with	the	upcoming	elec9on	in	Malaysia.		

Par9cularly	important,	is	the	close	collabora9on	with	Global	Bersih,	the	Malaysian	civil	rights	movement.	With	
the	premiere	in	Kuala	Lumpur,	we	established	an	important	collabora9on	with	Malaysian	partners,	which	led,	
among	other	things,	to	the	film	being	shown	in	30	ciDes	from	Busan	in	South	Korea	to	Los	Angeles,	USA,	on	the	
Malaysian	Na9onal	Day,	September	16,	2017.	





We	have	collaborated	with	a	number	of	other	organisa9ons	that	used	the	film	as	a	focus	
point	in	the	debate	on	human	rights	issues,	the	situa9on	of	indigenous	peoples,	democracy,	
environment	and	climate	issues	and	the	threat	to	the	world's	remaining	rain	forests.	A	focus	
point	in9mately	linked	to	The	Borneo	Case	is	the	palm	oil	ques9on	that	becomes	more	
important	for	each	day. 

The	film	has	made	substan9al	impact	in	social	media	with	a	reported	reach	of	7	million	on	
Facebook,	Instagram,	TwiTer,	Youtube	and	blogs	and	an	editorial	reach	of	37	million	with	
126	published	arDcles.	(For	details	see	aTached	Media	Report)	

Potential reach - Social Media: 7 million
Potential reach- Editorial 37 million

Social media:
over 727 posts

Editorial: 
over 126 published articles

Total:
over 853 publications



In	Sweden	we	have	collaborated	with	the	Fair	Finance	Guide,	an	NGO	represented	
in	nine	countries,	Swedwatch	and	the	Swedish	Society	for	Nature	Conserva9on	to	
release	the	112-sided	report	"Silent	Approval"	in	connec9on	with	the	premiere	of	
the	film	in	March.	
It	shows	how	Sweden's	7	largest	banks	all	share	in	the	environmental	destrucDon	
and	expulsion	of	indigenous	peoples	who	are	taking	place	on	Borneo.	Mutang	
Urud	and	Clare	Rewcastle	made	a	weeklong	visit	to	Sweden	in	connec9on	with	the	
premiere.	The	campaign	we	conducted	together	with	the	Fair	Finance	guide	around	
the	report	has	had	a	big	impact	in	the	media.	A	first	page	in	Dagens	Nyheter,	
Sweden’s	biggest	newspaper	was	followed	by	a	lot	of	ar9cles	that	included	the	
report	and	the	film.	The	report	and	the	film	was	featured	in	radio	and	television	in	
Sweden	and	interna9onally.

SILENT APPROVAL

The	report	“Silent	Approval”	has	made	substan9al	impact	in	social	media	with	a	reported	reach	of	1.4	million	on	
Facebook,	Instagram,	TwiTer,	Youtube	and	blogs	and	an	editorial	reach	of		over	83	million	with	81	published	ar9cles.	
(For	details	see	aTached	Media	Report)	



An	important	part	of	the	Swedish	campaign	has	been	that	customers	should	contact	
their	bank	in	order	for	the	bank	to	change	the	behaviour.	Several	of	the	banks	surveyed	
in	the	Fair	Finance	Guides	report	have	announced	that	they	are	reviewing	their	
investments. 
One	example	is	Nordea	where	Sasja	Beslik,	Head	of	Sustainable	Finance,	Nordea	
Wealth	Management,	writes,	"We	have	had	meeDngs	with	AAK,	BHP	Billiton	and	
Deutsche	Bank	to	discuss	the	allegaDons	made	in	the	report	and	we	have	stressed	
that	this	is	something	they	need	to	improve."	

In	Norway,	we	have	worked	with,	among	other	things,	FriT	ord,	FIVAS,	the	Future	in	
our	Hands,	the	Norwegian	Fair	Finance	Guide	and	Aienposten	to	give	the	film	as	
much	aTen9on	as	possible.	In	conjunc9on	with	the	premiere	Fair	Finance	Guide	
Norway,	supported	by	the	Consumer	Council	and	the	Future	in	our	Hands,	released	a	
similar	report	on	the	involvement	and	ownership	of	Norwegian	banks	involvement	in	
the	expulsion	of	indigenous	peoples	and	environmental	degrada9on	in	Borneo.	NRK	
produced	a	1-hour	Urix	special,	their	main	current	affairs	program,	around	the	film,	
the	report	and	Clare	Rewcastle	and	Mutang	Uruds	work.	The	viewing	figures	for	the	
film	that	followed	the	Urix	special	at	NRK	were	unusually	high.	

In	Germany	we	have	and	on-going	in	collabora9on	with	Fair	Finance	Guide	Germany	
in	order	to	produce	a	report	on	German	banks	that	will	be	released	in	connec9on	
with	a	special	release	of	the	film	at	ZDF	Arte.	



Another	important	partner	is	the	Swiss	Bruno	Manser	Fonds,	(BMF)	who	has	headed	the	impact	campaign	in	
Switzerland.	In	conjunc9on	with	the	premiere	of	the	film,	8	special	events	were	organized	where	
representa9ves	from	the	indigenous	people	par9cipated	together	with	the	film's	main	characters	and	the	
authors	of	the	film.	During	the	spring	the	film	has	been	shown	on	cinema	in	23	Swiss	ciDes.		
In	August	Bruno	Manser	Fond	sued	Sakto,	a	company	allegedly	owned	by	the	former	chief	minister	of	Sarawak	
and	his	family	at	the	Supreme	Court	of	Ontario	Canada.	The	objec9ve	is	to	prove	the	money	laundering	that	
made	it	possible	to	build	up	the	Taib	family’s	Real	Estate	Empire	in	North	America	with	money	stolen	from	illegal	
logging.	In	connec9on	with	the	trial,	a	delega9on	of	Borneo	Penans	will	visit	Canada	together	with	Lukas	
Straumann	and	Mutang	Urud.		
A	series	of	different	events	and	screenings	of	the	film	will	take	place	during	the	trial.	We	are	also	planning	a	
show	in	Brussels	in	the	spring	of	2018	for	EU	delegates,	decision	makers	and	NGOs	dealing	with	the	issues	raised	
in	the	film.	



The	film	was	in	December	in	collabora9on	with	Dutch	Movies	That	Ma@er	
screened	in	Dutch	embassies	in	14	countries	around	the	world.	In	connec9on	
with	these	screenings,	seminars	and	ac9vi9es	was	organised. 
Movies	That	MaTer	is	a	fes9val	and	organisa9on	that	uses	documentaries	with	the	
aim	to	bring	together	governmental	organisa9ons,	banks,	financial	ins9tu9ons,	
top-level	poli9cians,	decision-makers	and	NGOs	to	discuss	social	issues	and	
influence	development	in	a	sustainable	direc9on.	The	Borneo	Case	par9cipated	in	
the	main	fes9val	held	in	March	in	The	Hague.	Mutang	Urud	and	Erik	Pauser	were	
in	place	represen9ng	the	film.	In	addi9on	to	a	series	of	screenings,	formal	and	
informal	mee9ngs	and	conversa9ons	were	held	with,	among	others,	Mary	
Robinson,	former	Prime	Minister	of	Ireland	and	EU	poli9cians	who	have	now	
started	the	Climate	Jus9ce	Founda9on	In	addi9on,	mee9ngs	were	held	with	the	
chairman	of	Amnesty	Interna9onal	Holland,	ASN	bank	and	others.	Several	TV	
channels	sent	reports	and	interviews. 



Another	important	coopera9on	has	been	with	Transparency	InternaDonal.		
The	film	was	shown	at	the	IACC	InternaDonal	AnD-CorrupDon	Summit	in	
Panama,	where	Clare	Rewcastle,	Lukas	Straumann	and	Erik	Pauser	
par9cipated.	In	coopera9on	with	Transparency	Interna9onal	and	Cinema	For	
Peace,	the	film	was	screened	in	Hamburg	in	connec9on	with	the	internaDonal	
G20	meeDng.	A	discussion	with	Dylan	Williams	followed	the	screening.	

A	teacher's	guide	and	a	school	material	of	48	pages	adapted	to	the	Swedish	
Upper	Secondary	School's	curriculum	for	social	sciences,	geography,	Swedish	
and	economics	were	released	in	November	and	have	in	this	short	9me	been	
downloaded	by	over	100	teachers. 
The	Teacher's	Guide	has	also	been	translated	into	English	to	be	used	by	
Collec9ve	Eye,	an	American	teacher's	distributor.	A	German	translaDon	is	
under	way.	As	part	of	a	university	tour	around	Green	Finance,	screenings	and	
seminars	have	been	held	at	the	Stockholm	School	of	Economics,	Luleå	
University	of	Technology,	Malmö	University,	and	in	coopera9on	with	Uppsala	
University.	An	interview	film	with	Jakob	König	Project	Manager	at	the	Fair	
Finance	Guide	has	been	produced	to	be	used	in	various	ways	in	this	work.	
Together	with	the	Swedish	Nature	Conserva9on	Associa9on	another	
important	partner,	we	have	made	a	Swedish	tour	with	the	film.



The Impact campaign has been made possible with the help and generous support from; The Swedish 
Postcode Foundation, Bertha Foundation, Britdoc, Swedish Film Institute, Transparency International, 
Movies That Matter, Bruno Manser Fond,  Fritt Ord, FIVAS, Framtiden i våre hender, Fair Finance 
Guide, Swedwatch, The Swedish Nature Conservation Association, Forbrukerrådet, Influence Film 
foundation, World View, 11th hour project, and KOMAS. Countless private persons has also supported 
the campaign with their work.



In	the	coming	year,	we	will	con9nue	to	spread	the	film	in	the	world	through	the	network	of	partners	we	have	
established.	The	film	will	be	screened	on	Al	Jazeera	Interna9onal	in	the	spring.	At	the	same	9me,	elec9ons	will	be	
held	in	Malaysia.	Through	our	on-going	impact	campaign,	we	will	try	to	put	the	issues	raised	by	the	film	on	the	
agenda.	Various	events	and	media	work	will	be	carried	out	in	connec9on	with	the	release	of	the	Fair	Finance	
Guide	Germany's	report	linked	to	the	film.	

None	of	this	would	have	been	possible	without	the	support	of	you!	

Thanks	a	lot	and	a	Happy	New	Year!	

Erik	Pauser																						Dylan	Williams	



Media report 
2017-2020

The Borneo Case 



Summary



Digital magazines, blogs, Facebook, Twitter and Instagram

Social media:
over 727 posts

Editorial: 
over 126 published articles

Publications in digital media 2017

15 %

85 %

Total:
over 853 publications



Editorial: Reported Number of Potential Readers
Social media: Number of followers for each account

Potential reach - Social Media: 7 million

Potential reach- Editorial 37 million

Potential reach 2017

TOTAL POTENTIAL REACH: 44 million

Number of posted articles (editorial) and number of posted posts (soc.media).



Social MediaEditorial

Geodensity 2017



Word cloud - Editorial 2017



Word cloud- Social media 2017



Social media  
Sources

Facebook 
Instagram 
Twitter 
Youtube 
Blogs 



Sarawak Report - followers:
300 000

Exempel of posts - Facebook 2017

NRK - followers:
245 000



Aftenposten - followers:
40 000

Exempel of posts - Instagram 2017

(”What´s your savings doing in Borneo?”)
Swedish Society for Nature Conservation	 - 
followers: 19 000



CCA - followers:
34 000

Exempel of posts - Twitter 2017

Retweet @TheDocSociety - followers:
22 000



Bruno Manser Fonds BMF, views:
840

Exempel of posts - Youtube 2017

Kultkino Basel, views:
475



Naturskyddsföreningen - följare:
N/A

Exempel of posts - Blogs 2017

Politics and human rights in Malaysia -  
N/A



Editorial media  
Top sources





Website reach:
7 930 000

Examples of digital magazines 2017



Website reach:
1 980 000

Examples of digital magazines 2017



Website reach:
1 540 000

Examples of digital magazines 2017



Website reach:
1 415 000

Examples of digital magazines 2017



Website reach:
1 360 000

Examples of digital magazines 2017



Website reach:
1 325 000

Examples of digital magazines 2017



Website reach:
1 188 000

Examples of digital magazines 2017



Website reach:
475 000

Examples of digital magazines 2017
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Summary



2017

42 %

58 %

Social media:
over 114 posts

Editorial: 
over 81 published articles

Total:
over 195 publications

Digital magazines, blogs, Facebook, Twitter and InstagramPublications in digital media



2017

Antal postade artiklar (redaktionellt) samt antal postade inlägg (soc.med).

Editorial: Reported Number of Potential Readers
Social media: Number of followers for each accountPotential reach

Potential reach - Social Media: 1.4million

Potential reach- Editorial 83 million

TOTAL POTENTIAL REACH: 84 400 000 million



Geodensity 2017

Social MediaEditorial



2017Word cloud - Editorial



2017Word cloud - Editorial



Social media  
Sources

Facebook 
Instagram 
Twitter 
Youtube 
Blogs 



Naturskyddsföreningen - följare:
165 000

2017Exampel of posts - Facebook



Exampel of posts - Instagram 2017

Naturskyddsföreningen - followers
19 000



Exampel of posts - Twitter 2017

Retweet @WMutunga - följare:
670 000



Fritt ord, visningar:
50

Exampel of posts - Youtube 2017



Exampel of posts - Blog 2017

DI - följare:
N/A



Editorial media  
Top sources



Website reach:
53 850 000

2017Examples of digital magazines



Amp Film and HornbillThanks!




